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Attract More Traffic.
Convert More Customers.




MESSAGING INPUT
IDEAL CUSTOMER PROFILE
Who is the person most likely to become a profitable and enjoyable customer for your company?

	Job title:
	

	Size of Company
	

	Most important responsibilities
	

	Age
	

	Sex
	

	Education
	

	Number of years of experience
	

	Achievements
	

	Associations they belong to
	

	Tolerance for risk
	

	Decision-making style
	

	Professional challenges
	

	Values
	

	Goals
	

	Other
	


BUYERS
Who will be involved in the decision to purchase your product or service? Does the buyer make the decision alone or does he/she consult others?

	Decision-maker
	

	Economic buyer
	

	Influencer
	

	Other
	


NEEDS
What problems and challenges are your ideal clients facing?

	


OBSTACLES
What are the obstacles your prospect is facing? What is standing in the way of them being able to solve the problems and challenges?

	


SOLUTION
What would a perfect solution look like?

	


PRODUCT / SERVICE

How does your product or service help them solve their problems and challenges?

	


VALUE
What is the potential value of that solution?

	


PROOF
How can we prove it?
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